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Affiliatemarketing
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Account-based marketing
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Wikipedia. American Marketing:ol&ijl
Association. Philip Kotler

Fy




Wikipedia: Marketingistheactof
acquiring. satisfyingandretaining
customers
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American Marketing Association:

Marketingistheactivity. setofinstitutions. and processesthat
create. communicate. deliver and offerexchangesthatcreatevalue
forconsumers. customers. partners. andsocietyingeneral
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Phlllp Kotler: Marketingisthescienceandartof

exploring. creatinganddeliveringvaluetosatistytheneedsofa
targetaudiencewith profitability
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McDonald'sxDisney = BMWx LouisVuitton Spotifyx Uber
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